
Montana  
eMarketCenter 



eMarketCenter is your web based purchasing system! 
• Available to all state employees and local procurement units at NO COST  
• Uses a shared application to shop, buy and view contract documents 
• Purchases are made using the agency’s procurement card 

What is the Montana  
eMarketCenter? 



Contractors 

WSCA-NASPO eMarketCenter Overview 

Users 
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Issue Resolution Process - Illustration 

Level I  

Level II  

Level III  

Level IV  

WSCA-NASPO 
eMarketCenter 
 

Montana 
Coordinator 

SciQuest 
Customer Support 

Agency 
User 

Provides eMC 
access/permissions 
and responds to 
contract questions. 

I would like to use the eMC? 

All other 
questions 
pertaining to 
eMC. 



Shopping and Buying Experience 



 

 

•Each user will have their own 
user name and password – both 
are case sensitive 

•Users are assigned specific 
roles to control permissions and 
visibility: 

• Shopper – Can shop for 
items, but cannot submit 
a cart (complete the 
order.) 

• Buyer – Can shop for 
items AND submit carts 
that they created or 
were assigned from a 
shopper.   (These are 
typically pCard holders 
within an organization) 

Registering to use the  
eMarketCenter 



MTeMC User Home Page 



What are the ways in 
which a user can shop 
in the Montana 
eMarketCenter? 

 Browse by 
Supplier 

 Punch-out 
Supplier 

 From favorites 
(vendor-specific) 

Shopping Introduction 



Hosted vs. Punch Out Catalogs 
Activity / Description Hosted Punch-Out 

Single user interface 

Product comparisons 

Price / product control 

Supplier / category preferences 

Organizational favorites 

Robust product flags, CAS numbers  

Related product information 

Configurable goods 

Up-to-date products and pricing 

Availability / backorder info 

Temporary and volume discounts 

 
 

 

 
 
 

 

 

 
 
 

Punch-out functionality varies by supplier 



Punch-out Catalogs 
• Supplier creates a entity-specific punchout site  

• Users shop for items on the sites, add items to carts/baskets, and return 
to eMarketCenter to complete ordering 



Hosted Catalogs 
• WSCA-NASPO specific catalog and pricing is hosted in the application 

• Catalogs will include appropriate cooperative pricing 

• Hosted Catalogs are somewhat static and do not allow for item customization 

• Catalogs can be searched via a ‘Shop at the top’ search engine 

 

 



Product Search 

• Search with the “What are you looking for” 
bar at the top  
• Limit search to product category 
• Enter keyword or Go to Advanced Search 



Advanced Product Search 

• Advanced search attributes relevant 
to product category 

• Provide flexible search options: 
•Key Words 
•Supplier 
•Part Number  
•Manufacturer Name 



Search Results 

•Filter results by supplier or category 
•Sort by best match, part number, 

price, etc.. 
•Easy Icons to show key SKU 

information like radio active, recycled, 
etc 



Product Comparison 

• View similar options fast and easily with normalized product data 
• Sort by price and other product attributes 
• Assist in product selection with extensive product attributes  
•NOTE:  Product Compare works only with products HOSTED in the eMarketCenter  



Favorites 

Manage Favorite items 
and folders more easily, 
without having to switch 
tabs 

Find Favorite items much 
more quickly with the 
split-pane interface 



Vendor Generated Quotes 
(Hewlett Packard Only) 



Shopping Cart 

• Use like any consumer-based shopping cart 
feature to add, remove or edit quantity 

• Review and select any and all items needed 
from multiple suppliers in one cart 

• Reinforce purchasing decision with clear 
presentation of item(s) 



Shopping Cart 

• Intuitive, guided checkout process analogous 
to leading consumer eCommerce experience 

• Ability to update ShipTo Address and include a 
Purchasing Card 

• Comprehensive history to track, report on and 
identify usage trends and challenges 



 Contact us at: 

 Jodi Gollehon (406) 444-7210; jgollehon@mt.gov 

 Tom Hastings (406) 444-0338; thastings@mt.gov 

 

Questions? 
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